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A Dialectical Outlook For the Consumption of Luxuries: An Analysis Based

On Dual Perspectives of Economics and Sociology

LIANG Bin

(School of Tourism and Hotel Administration, Hubei University of Economics, Wuhan,Hubei 430205,China)

Abstract:

consumption of luxuries to stimulate domestic demands,

China is now the third biggest country in regard of the consumption of luxuries.

But while encouraging

a series of social maladies like show—off have followed. Consumption

of luxuries has been a controversial topic since ancient times, and China is now facing a “to be or not to be” choice. This

paper takes an overall review of the consumption of luxuries,

based on technical innovations.

sums up its characteristics and advocates a new-style luxury
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